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INTRODUGCTION

velsoft

Velsoft (https://www.velsoft.com/)
IS an customizable training materials
based business. This business is
based in United State, Canada and
Saudi Arabia. The website owner
contacted us regarding Low sales in
January 2018




CHALLENGLES:

' e

It’s an Courses (Training Courseware) website.
Client’s main focus was to generate more sales.
Therefore, our major challenges were:

\o Choose keywords

\= Bring relevant traffic

> Re marketing & Re targeting

\& Increase Sales

\o Decrease the Cost/Conv




SALLES DATA BEFORE WE STARTED:

|r"!Tl-"'-||'.iI:I'I " r-_II'lf . L;.:jl:ir‘;jc-" =
'. Campalgn M Interactions Avg. cosl L Conver ony. role vy licks
rate convw type

e
® & oro
e

- ® [ v .

a #
e ’

[:‘ . & Trainé 0.1




AETER PPG: RESULTS

SALES



CONCLUSION.:

Our PPC experts researched exact keywords and then decided to go with High traffic keywords initially as
they had good average monthly searches and drove relevant traffic to website.

During the first week of our PPC process, we added all the targeted keywords that had high searches and
modified the ad copies. Next phase was to optimize the search query reports to add negative keywords to
stop irrelevant traffic to the website.

By doing all these changes, we noticed a significant increase in number of clicks and CTR in Google Ad
words.

1. We decrease the Cost/Conv. CA$95.10 to CA%$25.91
2. We have 24,779 conversions till now




